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Bridging the 
Business-to-Consumer Divide:

Follow the Leaders



Who We AreWho We Are

• Renewable Choice Energy is 
America’s leading grassroots
marketer of clean energy

• Corporate HQ in Boulder, CO

• Residential and Business clients in 
36 states

• We Build Demand for 
Renewable Energy



New paradigm needed
• Market is maturing
• Are we truly connecting customers, 

values, and environmental impact with the 
mainstream?

• Value instead of price
• Need to communicate benefits to end 

consumers!



Follow the Leaders
Case Studies of wind energy pioneers:

• White Wave Foods  
– 3x Green Power Leadership 
Award winner

• Whole Foods Market 
– 2x Award winner



Best Practices = Communication
• Product and package labeling
• Educational and PR events
• Employee education
• Customer outreach
• Community involvement
• Press
• Displays
• Websites







Whole Foods MarketWhole Foods Market
Earth WeekEarth Week









Silk Soy ProductsSilk Soy Products
•• 136 million side panels136 million side panels
•• 12 million lids12 million lids
•• 10 million + households10 million + households
•• CoCo--sponsoring eventssponsoring events
•• TieTie--ins with other wind ins with other wind 

powered companiespowered companies
•• Press coveragePress coverage
•• Free Silk for new customersFree Silk for new customers









CoCo--sponsored eventssponsored events

• Silk product demos
• On-stage 

appearances with all 
wind powered 
sponsors

• Participation with 
other wind powered 
companies





Conclusion

• Need to focus on benefits of 
communication

• Help your clients achieve their goals
• Keep up the great work!
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